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WELCOME

Maker Faire is a community-based learning event that inspires everyone to become 

a maker and connect to people and projects in their local community. At Maker 

Faire, you’ll find arts and crafts, science and engineering, food and music, fire and 

water—but what makes this event special is that all these interesting projects and 

smart, creative people come together. It is a show-and-tell format for people of all 

ages that brings out the kid in all of us.

As organizers, we know that we can’t bring Maker Faire to all the communities that 

want one. So we’ve begun a great experiment to spread Maker Faire everywhere. 

We share what we’ve learned organizing Maker Faire—as well as our Maker Faire 

trademark—and we help others organize their local version to reflect the spirit and 

ingenuity of their community. 

This document provides a basic overview of the Maker Faire identity system 

for licensed Mini and “Featured” faires. It covers proper use of our identity and 

specifications and recommendations for print, onscreen, and on-site applications.

In order to maintain and preserve the Maker Faire brand identity, we request that 

our Mini and Featured faire partners respect and follow the guidelines as expressed 

herein. 

Posters, brochures, secondary graphic elements, and other designed elements are 

to be reviewed by the Maker Faire staff. Please see “Approval Process” section for 

more information.

If you have any questions about this guide, please contact:

Sabrina Merlo 

minimakerfaire@makermedia.com
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Consistent handling of text is a key 

ingredient of a professional presentation; 

we ask that Mini Maker Faires comply 

with the copy editing style guide used 

by the Maker Faire flagship events.

Maker Faire, after all, comes from 

the team behind MAKE magazine—

and the editors care a great deal 

about this sort of thing!

Terms

 » Maker Faire 

The organization behind the flagship 

events, and the Mini Maker Faire program

 » Maker Faire Bay Area 

Original Maker Faire in San Mateo, CA

 » World Maker Faire New York   

Maker Faire’s other flagship event, at the 

New York Hall of Science in Queens, NY

TEXT STANDARDS

 NO

 » Mini Maker Faire Brisbane

 » Mini-Maker Faire 

Mini Maker Faire is not hyphenated.

 » Mini Makers Faire 

“Maker” is not pluralized.

 » Mini Maker Fair 

“Maker Faire” is spelled with an “e” at 

the end; it is not to be spelled “fair” 

anywhere in descriptive text.

 » Mini maker faire 

Mini Maker Faire is always capitalized.

 » Make

 » Make Magazine

 » MAKE Magazine

 » Make: Magazine

 » Makezine.com

 YES

 » Brisbane Mini Maker Faire

 

 

 

 » MAKE 

to refer to the uber-brand, and 

sometimes the magazine

 » Make magazine 

when in a sentence, referring 

to the magazine

 » makezine.com 

in a sentence, referring to blog



M I N I  M A K E R  FA I R E  B R A N D I N G  G U I D E L I N E S J A N U A R Y  2 0 1 3

4

As part of the Mini Maker Faire 
license agreement, Maker Faire 

will provide your group with a 

unique Maker Faire logo set.

The logo is a great boon for your event— 
it allows you to leverage all of the brand 
awareness MAKE and Maker Faire have 
developed, and provides your event and 
your group with instant credibility. Your 
logo is valuable—treat it with respect!

 

Please note that you may not use 

the Maker Faire logo in any way.

LOGO USAGE

 YES

For General Use 

For Social Media 

(Facebook, Twitter, G+)

 NO
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Except for size, the logo is not to be 

altered in any manner, including: 

 » Colors

 » Distorted proportions

 » Rotation

 » May not be combined with any 

other object, including, but not 

limited to, other logos, words, 

graphics, photos, slogans, numbers, 

design features, or symbols

 » Animated, morphed, or otherwise 

distorted in perspective or 

dimensional appearance

 » May not be translated into 

other languages

LOGO USAGE

 NO

DECEMBER  8 & 9
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 NO YES

The logo must stand alone, except 

when used in text non-headline uses. 

Except for such non-headline uses, a 

minimum amount of empty space must 

surround the logo separating it from any 

other object, such as type, photography, 

borders, edges, etc. The required area of 

empty space around the logo must be 

X, where X equals the distance between 

the text characters and the blue outline.

The logo may be placed on a light blue 

background color but background color 

should not enter inside the logo. Please 

see Color, page 7, for specifications.

LOGO USAGE
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When used in black & white only,  

there are two options:

 » 100% black

 » Red areas of the logo convert to 

100% black; blue areas of the 

logo convert to 50% black.

Do not convert the entire logo to tints 

of gray without any 100% areas of black.

LOGO USAGE

 YES

 NO


